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SECTION F
TRANSPORTATION SERVICE

F1. Transportation Standards of Conduct:

This Rule is intended to promote fair competition and a level playing field among all participants involved in
transportation within the Company’s regulated gas service territory. The Company will conduct its business
to conform to the following Transportation Standards of Conduct.

(A)

(B)

(©)

(D)

(E)

(F)

(G)

(H)

The Company will apply any tariff provision relating to transportation service in the same manner
without discrimination to all similarly situated Customers.

The Company will not give its marketing affiliate or Customers of its affiliate preference over any
other non-affiliated gas marketers or their Customers in matters relating to transportation service
including, but not limited to, nominating, balancing, metering, billing, storage, standby service,
curtailment policy, or price discounts.

The Company will not communicate to any Customer, Supplier, or third parties that any advantage
may accrue to such Customer, Supplier, or other third party in the use of the Company’s services
as a result of that Customer, Supplier, or other third party dealing with its marketing affiliate, and
shall refrain from giving any appearance that it speaks on behalf of its affiliates.

The Company will process all similar requests for transportation service in the same manner and
within the same period of time.

The Company will not provide leads or provide market sensitive information regarding a current or
potential Customer or marketer to its marketing affiliate. If a Customer requests information about
marketers, the Company will provide a list of all marketers operating on its system, including its
affiliate, but will not promote its affiliate.

If a customer makes a request in writing that its historic sales and transportation data be provided
to a particular marketer or marketers in general, that request will be honored by the Company until
revoked by the Customer. To the extent the Company provides to its marketing affiliate a discount
or information related to the transportation sales, or marketing of natural gas, including but not
limited to the Company’s Customer lists, that is not readily available or generally known to any
other marketer or Supplier, or has not been authorized by a Customer, it will provide details of such
discount or provide the information contemporaneously to all potential marketers on its system that
have requested such information. A marketer may make a standing request for contemporaneous
disclosure of such information.

The Company will not condition or tie its agreement to release interstate pipeline capacity to any
agreement by a gas marketer, Customer, Supplier or pipeline transporter relating to any service in
which its marketing affiliate is involved.

The Company will not condition or tie an agreement to provide a transportation discount to any

agreement by a marketer, Customer, Supplier or pipeline transporter relating to any service in
which its marketing affiliate is involved.
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(Continued from Sheet No. F-1.00)

TRANSPORTATION SERVICE

F1. Transportation Standards of Conduct: (continued)

()

)

The Company’s operating employees and the operating employees of its marketing affiliate will
function independently of each other, be employed by separate business entities, and reside in
separate offices.

The Company will keep separate books of accounts and records from those of its marketing
affiliate.

F2. Transportation Standards of Conduct Complaint Procedures

If the Company receives a verbal complaint related to its Rules, Regulations and Rate Schedules for Gas

Service, M.P.S.C. 4 — Gas, Section F1, Transportation Standards of Conduct, the Company will attempt to
resolve the complaint on an informal basis. If the Company and the complainant are unable to resolve the

complaint on an informal basis, the procedures outlined below will be followed:

(A)

(B)

(©

(D)

(E)

Complainant will route all formal complaints in writing to:

Michigan Consolidated Gas Company
2000 Second Avenue
Detroit, Michigan 48226

Attention: Legal Department

The Company will acknowledge the receipt of the formal written complaint, in writing, within five
working days of receipt by the Company.

The Company will confirm and amend the prepared written statement of the complainant to ensure
the complaint includes the name of the complainant, relevant dates and specific claims.

The Company will prepare a written statement communicating to the complainant the results of the
Company’s preliminary investigation within 30 days of the initial receipt of the complaint by the
Company with a description of the action taken or proposed to be taken.

(1) If the complainant is satisfied with the action taken or proposed to be taken, complainant
will acknowledge its agreement by signing and returning a copy of the Company’s written
statement addressing the action taken or proposed to be taken.

(2) If the complainant is not satisfied with the Company’s response, then the complainant may
address the complaint to the Commission.
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